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Paul: 

1 V'1\ to th ank 'ou <l nJ Tar~et Mark-etin~ S()lutiom. for yow' r"xp<'rtisf' an 
gU Ldallc~ ill hdplllg u~ achi~ e our oruin , marketing goal '. You've reall ! belp<"d l15 "stand 
\. ti t iT. m lh" cro,,·d" whf'n i omf'<; to. -3rch ('nglnc liso njl ., 

l\.s you knO'. , moday's competlli e health care climale . the v.... eb has b~com~ a 
prim ry s r ' l in~ rmati n f r ali 1. ~ • nd prO'lL r ·d ik . Wllh. liT I Ip, \"'. 'v ' 
be-en ablt:' t o sho" as our S Tvi es, phy ioans and faalities in n w wa 'S h J r ach I) W 
. uJi 'n ", s ....Jl as, lr ngth 11 lali nsrups ... itlt 'AlStlng COnsUl 1 >N; , V15it to lIU ,'i ll' 

W1"W5'1. hn.t,FIT are UP. due in large part t incre, 'Oed traffi- from G('lCtglr', Yah and 
th · . maj(H ,a.tch enjWl'S, Lhankc; L \)U! k·y . rd l a ll 31 Il ', 


As a h alth "}"Strn1 with ospltnl . 125+ outp'llit'nt r cililH and v r 3,000 

r.r ·d :ntial Pd phY'iiC'l' ' , iL an be har _ mel.imes to kmn.... -s Lly wh L U! patients and 

I{1 ~ l t or s kin~ wh nth 'y m l u -t" WiLh pal k "yv.t rd dv rti i n~ " "n ah l 
to target key segments of our a dint ce and rrach them with messaou;; tha . ar r lev il n L to 
t t>'ir 11 ds. 

Thanks again. J look f,.n ard lO uur \.~nlin in,g work t ether. 
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